=

TR ST L R IS =
o

2006 FEP AL AL B R £
20094F9 H BT S Bk AELeeds K ERAYEE S TTHHAA LI

(Ma Advertising and Marketing)

Z AL DI R TimesiEsE 1 2008 FF 2 Bk K2 HEA 23R EE80
SRS SR B 3R L
2009.08.14

Y - RETR T R B C R R (Comfort Zone) > FISLEPREEA!
HFUIALE > DU RS BRI — 25/ VIV

Bt HEOE HIRLLRBEE ARG - BRERE S REC R A 2 R
ME? BT ZEREBSAEREH ? B SR ? B2 EEMEERH
HaERHEAEE - ABEES MEFTHEEEEEVERE > BEEHAH
CHROHERA BRAEER - IREE O LEEIRAEE  SETHAEN SR
EERYREERER - A T BRERY EARA R RENt - 3 7 5RIMA DRVEIRE » Z1&HEE
AR A B (EE T3 © 1B TAREREHH - ket » BEfTF. - - ) W
AEEME |

HA - R R B R A 50 - (ERRARTRE R - R e A (TS
I8 A SRRV SRR SR MR I s R BN 5 R R R
B —(EFEE - ATEL - BALE2E0K » BN » EE— FERsEIE | IR E RS
A o TR E TR E A > RER YIS 2R IELTS HYERAR - A H]
DIBEZ R ARE G MBA - RIS 28 7H CGMAT HYRE - A1R
HALEHE > iR R 2R > AR —EHES - MURERAE > ZA0
Sk B2 RIS TUREAE B - 87 - DURHSBEAR RS - (HI2
AT ES BSOSOy - NERARR 755 -

B HEYR - 8 TAEER > HEATE  HIEEE R - thiEfER
PG FERT - BEIVARERYSIR S - PRIESHECAEHEI TR e R > &
AR SEE CHYLEEAER © ST IREIRVIFIRAERY - KRBTV RS B R
Y EEREFFEEREIERR > WD N —FEHFE - HETHFEESREERS - tb5
&t FUE E RSB AR SRITAVAIE R EEUE —I B EK - (B A LEiER



AYE > ALVt S THF S - R REENRE - HOHF i8> A&
/N o EFE R AAME R - AR E O EE

A% > B A TR - BT LAy > TAE R DIfFeg 2 4h - BISMNIBISERT -
THEREERT - GHEHFARA LML - £ TEEEE T > AJLIEHTIHC
AYBELE « 43 B CRTEH A e 2R MR EREE - SR H I SRR
9 - CEREE AR - AL > SRR TIE— T R A -

B AN EAER - HE P - M A Z RSS2 (40 > Hello
UK ~ RSB ~ PTT RYRFEREEE ) ~ 2 E & ~ DU AL > &
TR BEREERS TR RIE AR o LEUTER - (T ] DABHARH & ~ (45 R
SR ~ B RS AR AR TAER USRI 28 - mT DRSS U > (B2
BiffEiEks  EeEHCHSEE  SRENEEHCELHEN - H > &EA
B AAR— - ARG R B RS - HE A LIS RSB RFERT - fEls AR
HRERAAY T AR —(E Y & R 775 -

HAIERE B EAHEIC - DUGEBA RS - R4 3 R R BTy L

% RIS FRE -



